
Court Reporter Training 

Inbound Marketing & 
Personal Branding 



• Strategic Business Advisors with the Management 
and Marketing aspects of Small to Mid-Sized 
Businesses 

• Experience – worked with over 3,000 businesses 
nationwide 

• We’ve been working with Dawn at O’Brien & Bails 
for about 1 ½ years. Most recent work has 
focused on marketing. 

• www.strategicbusinessdirects.com 

• http://www.linkedin.com/in/chrisnesbitt 

http://www.strategicbusinessdirects.com/
http://www.linkedin.com/in/chrisnesbitt


• Deborah Richmond 

• Inbound Marketing Consulting & Social Media 
Strategist 

• Training - http://obrienandbails.com/crt  

• Is currently marketing for O’Brien & Bails  

• Former court reporter for O’Brien & Bails 

• www.linkedin.com/in/deborahrichmond 

• http://tekkbuzz.com/ 

 

http://obrienandbails.com/crt
http://obrienandbails.com/crt
http://www.linkedin.com/in/deborahrichmond
http://tekkbuzz.com/


Court Reporter Training Program 

• O&B is dedicated to your success as a court 
reporter 

• Improve your skills 

• Bring you up to date on O&B developments 

• Help O&B grow and improve together as a 
team 

• http://obrienandbails.com/crt  

http://obrienandbails.com/crt
http://obrienandbails.com/crt


Inbound Marketing & 
Personal Branding 

& 

You 



Increase Reach (Brand Awareness) 

Source: Kuno Creative 

Top of the 
Funnel 

Middle of 
the Funnel 

http://www.kunocreative.com/blog/bid/72948/9-Inbound-Marketing-Lessons-Learned-through-the-Eyes-of-a-Designer


What is Inbound Marketing? 

Inbound Marketing pulls 
buyers into your business 

Inbound Marketing is marketing using techniques 
focused on getting found by prospects 

Source: Inbound Marketing U 

http://www.inboundmarketing.com/


What is Outbound Marketing? 

Interruption Marketing – Pushing Your Message 

Source: Inbound Marketing U 

http://www.inboundmarketing.com/
http://www.inboundmarketing.com/


Problem: Outbound Marketing Isn’t Working 

Buyers are in more control of how they 
receive information 

Source: Inbound Marketing U 

http://www.inboundmarketing.com/
http://www.inboundmarketing.com/


Inbound Marketing Process 

Source: Kuno Creative 

http://www.kunocreative.com/blog/bid/72948/9-Inbound-Marketing-Lessons-Learned-through-the-Eyes-of-a-Designer


Inbound marketing costs 62% less  
per lead than traditional, outbound marketing. 

AVG COST/LEAD: $373 

OUTBOUND 

 

AVG COST/LEAD: $143 

INBOUND 

SOURCE: HUBSPOT, 2011 



…the Internet has turned what 

used to be a controlled, one-

way message into  

a real-time dialogue 
with millions. 

DANIELLE SACKS 
THE FUTURE OF ADVERTISING 
FAST COMPANY, NOVEMBER 17, 2010 



10.3 Billion searches are conducted  
every month on Google. 
 



1/3 of US consumers spend  
three or more hours online 

every day. 
 



US Internet users spend  
 3x more  minutes on blogs  

& social networks  
than on email. 

SOCIAL NETWORKS/BLOGS ONLINE  
GAMES 

EMAIL PORTALS VIDEOS/MOVIES 

= 1 MINUTE 

SOURCE: THE NIELSEN COMPANY, NOVEMBER 2010 





55% more  
Companies that blog get  
 
 
website visitors. 



57%  
of businesses have  
acquired a customer  
through their  
company blog. 



Social Media is for B2B and B2C 

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr  

http://bit.ly/aewfHr


Google is our new business card. 



What is Social Media? 

• It’s media (content that is published) with a 
social (anyone can add to it) component. 
(Mike Volpe, VP of Marketing at Hubspot) 

• It takes the business networking event 
online. 

• It is simply another communication tool. 

 



Social Media Platforms 

Often the basic use levels are free to use. 

– Facebook 

– Twitter 

– LinkedIn 

– Blogs 

– Podcasts 

– YouTube 

– Google+ 

– Webinars 

 



Online Personal Brand 

   

 

• Your personal brand is the way you are 
represented to prospective business 
connections and people. Your brand is 
your professional image and it is reflected 
by your online presence through your 
LinkedIn profile, blog, social networking 
sites, and any other online platform 
you’re visible on. 



Online Personal Brand 

   

 

• You will have an online personal brand. 
This is not in question 

• The only question is: 

 

Who will control your online brand? 

You or someone else? 

 



Google Search 1st 4 Results 



Many Ask - How Can I Become Influential? 

• People go to the internet to be educated or 
entertained. 

• Don’t focus on becoming influential – forget about that 
• Instead - Figure out how to be remarkable…to help and 

inspire others…and you’ll become influential. 
• What type of content are you creating that resonates 

with the marketplace…and your target audience? 
Content is the fuel behind influence. 

• Genuinely shine the spotlight on other people and 
their content and they’ll shine the spotlight on you. 
(even competitors) 

• SHOW UP and BE USEFUL 



Stay Ahead of the Competition 

• Produce and promote valuable content 
• Engage in the social media community 
• As relationships are built, you will be 

differentiated from your competition. 
• Be found by many topics in search engine results. 

The more content you have, the more your 
website will be found by potential clients. The 
goal is not to be #1 on search results for a few 
keyword phrases….it’s to be found in hundreds of 
searches, convert visitors to leads and leads to 
sales. 



This is working for O’Brien & Bails! 



From Aug – Dec. 20, 2012 

New Leads! 



From Social Media 





• LinkedIn is a business-oriented social 
networking site 

• Commonly referred to as an online resume 

• Connect with others in your industry 

• Promote content to drive website traffic & 
leads 

• Establish expertise 

• Stay “top of mind” 

 

 



Our mission 

Connect the world’s professionals to make 

them more productive and successful 



The world’s largest professional network 
Over 60% of members are now international 

*as of August 2, 2012 
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LinkedIn Members (Millions)  

175M+ 
* 

85% 
Fortune 100 Companies  

use LinkedIn to hire 

* 

Company Pages 

 

>2M 
* 

Professional searches in 2011 

 

~4.2B 



Create and/or Improve Your Profile 

• Examples: 

– www.linkedin.com/in/dawnmhoughton 

– www.linkedin.com/in/deborahrichmond 

• Further resources available on 
http://obrienandbails.com/crt 

 

http://www.linkedin.com/in/dawnmhoughton
http://www.linkedin.com/in/deborahrichmond
http://obrienandbails.com/crt


Professional headline – include 
“Michigan Court Reporter” 



LinkedIn Groups – Promote Blogs 



LinkedIn Group Discussion links to blog 



LinkedIn Groups – Promote Blogs 



LinkedIn Group Discussion links to blog 



LinkedIn Groups – Promote Advanced 
Content & Landing Pages 



LI Group Discussion links to landing page 



LinkedIn Groups – Promote Advanced 
Content & Landing Pages 



LI Group Discussion links to landing page 



Next Steps 
• LinkedIn profiles & connect with clients 

• Content Contest 

– Questions from clients & answers to those questions 

– Funniest things that have happened to you as a court 
reporter or in a deposition 

• Email to dawnh@obrienandbails.com by Friday, 
Jan. 4, 2013. Winners announced Friday, Jan 11, 
2013. 

• 1st place - $20 starbucks card 

• 2nd place - $10 starbucks card 

 

 

mailto:dawnh@obrienandbails.com


Next Steps 

• Expect regular CR Trainings 

• http://obrienandbails.com/crt - recording & 
additional resources will be posted. You’ll be 
notified by email. 

 

http://obrienandbails.com/crt

